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1. [HosicHUTEJBLHASA 3aAIHCKA

1.1. Heab u 3224 JTUCUMILIHHBI

Lenp nucuuruinHel: OpMUPOBAHHUE Y CTYCHTOB TEOPETHUECKHUX MPEICTABICHUN U PAKTUYECKUX
HaBBIKOB TI0 CO3JIaHUIO, pa3padOTKe, MJIAHUPOBAHUIO M YIIPABICHUIO OPEHIOM TEPPUTOPHUH.

3&,[[3.‘11/1 JUCHUIIINUHBI

1) [ToaroroBka K TBOPYECKOM AESITEIBHOCTH B 00JIACTH KOHCTPYHPOBAHUS UMHU KA TEPPUTOPHUH,
rOpOAOB WM OOBEKTOB 110 CO3JJaHNIO0 MH(POPMAIIMOHHBIX TTOBOIOB JIJIs IPOAYKTOB B chepe Typu3ma

2) IOATrOTOBKA K MPOEKTHOM EATENLHOCTH B 00JacTH pa3pabOTKH U pealn3aluy MPOeKTOB
JESITeIbHOCTH TYPUCTCKOTO MPEAIPUATHS;

3) NOArOTOBKA BBIIMYCKHUKOB K OPraHU3allMOHHO-YIIPaBICHYECKOW JeSTEIbHOCTH B 00JIaCTH TypHU3Ma.

JlucuuniuHa peann3yercs Ha HHOCTPAHHOM SI3bIKE.

1.2. IlepeyeHb IUIAHMPYEMBbIX Pe3yJIbTATOB 00y4eHUS 10 JUCUHUILIJIMHE, COOTHECEHHBIX €
HHANKATOPAMM J0CTUKEHUSI KOMIIeTEeHIN

KoMmnerennus
(Ko 1 HAMMEHOBAHUE)

HNuaukaropsl
KOMIIeTeHITH I
(KOJl 1 HAMEHOBAHUE)

PesynabTaTnl 00yyeHus

1IK-2 Brnaoenue
CHOCOOHOCMbIO
Gopmynuposamsp
KOHYeNnyuo mypucmckozo
npeonpusmus,
paspabamuvleams
aghgpexmuesnyio
cmpamezuro u
Gopmuposame akmuenyo
NOMUMUKY OYEHKU PUCKOB
npeonpusAmuUsA mypucmcKou
uHoycmpuu

1IK-2.1 [lpumensem
coBpemeHible Memoobl U
MexHonN02ulU
NPOEKMUpOBaHuUsl
oesimebHOCmU
MYPUCMCK020 NPEeOnpPUSMuUsL

3uams. KoHYyenyuu mypucmcko2o
npeonpusimust, NPUHYUNbL PaspadomKu
aghghexmuesnoll cmpamezuu u
Gopmuposanus akmusHO NOAUMUKU
OYEHKU PUCKO8 NPeOnpusimus
MYPUCMCKOU UHOYCIMPUU HA OCHOBE
KOHYenyuu 2e0bpeHOUuHea meppumopuil
Vmems: npumensimo cospementvie
Memoobl U MEeXHOL02UU
NPOEKMUPOBAHUsL OeSIMEbHOCU
MYPUCMCKO20 NPEOnpUsmus
Bnaoems.: nagvikamu npumenenus
COBPEMEHHBIX MEMOO08 U MEXHOIO2UlL
APOEKMUPOBAHUsL OeSIMETbHOCIU
MYPUCMCKO20 NPEONPUSMUSL

1IK-2.2 Ilpumensiem
coepeMmeHHble MEeXHON02UU
OKA3aHUsL YCIIye 8
Op2aHU3aAYUAX MYPUCTNCKOU
cghepwvi, omseuarouux
mpebo8aHusM
nompebumereti no CPOKam,
yeHe U YpoHIO Kauecmea
00CIyHCUBAHUS, A MAKICE
mpebo8aHusM

3uamu: KoHyenyuyu mypucmcKo2o
npeonpusAmus, NPUHYUNsl paspadbomru
aghghexmuenol cmpamezuu u
Gopmuposanus akMueHoOU NOIUMUKU
OYEeHKU PUCKOB NPeONPUAMUsL
MYpUCMCKOU UHOYCMPUU HA OCHOBE
KOHYenyuu 2e0opeHounea meppumopuil
Ymemo: npumename cospemennuvle
MEXHOI02UU OKA3AHUSL YCIYe 8
Op2aHU3ayUAX MypuUcmcKou cgepul,




bezonacrnocmu omeeuauux mpebosanusm
nompebumereti no Cpokam, yeHe u
VPOBHIO KA4ecmea 00CIYHCUBAHUSL, d
maxaice mpebo8anHusim 6e30nacHocmu
Braoemuw: nasvikamu npumenenust
COBPEMEHHBIX MEXHON02Ull OKA3AHUS
Yeaye 8 0p2anu3ayusix mypucmcKotl
cghepol, omseyaowux mpebo8aHusIM
nompeoumernei no CpoKam, yeHe u
VPOBHIO KA4eCcmaa 00CIYHCUBAHUSL,
maxaice mpebosanusim Oe30nacHocmu

1.3. MecTOo 1MCHMIVIMHBI B CTPYKTYpPe 00pa30BaTeJIbHOM MPOrpaMMbl

HuctunmuHa (Modyas) «['€oOpeHAWHT TEeppUTOPUN (HA AHTJIMMCKOM S3BIKE)» OTHOCUTCS K
yacTH, (HopMUpYyeMOH ydacTHMKaMHM OOpa30BaTEeNbHBIX OTHOIIEHHH OJI0OKa JUCHUIUIMH Y4eOHOTrO
TUTaHa.

JUist  OCBOGHMSI JUCUUIUIMHBI  (M0OY/iA) HEOOXOAMMBI 3HAHMS, YMEHHS W BIAJCHUS,
c(OPMHPOBAHHBIC B XOJE HM3YYCHHUS CICAYIONIMX AWCIUIUIMH W TPOXOXKICHUS NPAKTUK: MUpOBBIC
KYJIBTYpHO-UCTOPUYECKHE M TYPHCTCKHE pECypchl, PHIHOK HAlMOHAJIBHOTO U MEXKIYHAPOIHOTO
Typu3Ma.

B pesynbrare ocBOeHMS TUCHUIUIMHBI (M00Y/s) (HOPMUPYIOTCS 3HAHWS, YMEHHs M BIaJICHUS,
HEOOXOAWMBIC ISl  M3YYCHHUS  CICAYIOIIWX  JUCHUIUIMH HW  TPOXOXKICHHS  TPAKTHK:
[IpennpuHUMATENbCTBO W MHHOBAIMM B HMHIYCTPUM TYpU3Ma M TOCTENPUMMCTBA, MapKeTHHT B
WHIYCTPHH TypH3Ma .

2. CTpyKTYypa I¥CHUNJINHBI
O6mmas TpyA0€MKOCTh TUCHUIUTHHBI cOCcTaBiseT 3 3.¢., 108 akagemuueckux daca (oB).

CTpyKTypa AUCHUILIMHBI 1JIs1 04HOH GopMbI 00yUeHUsI

O0beM auCHUIUIMHBI B (OpME KOHTAaKTHOW pPaboOThl 0OyYaromuxcsi ¢ TeAarormiyecKuMu
paOoTHUKaMU U (WIM) JHMLAMH, TMPUBJICKAEMbIMH K pealm3alud 00pa30BaTeNbHONW MPOrpaMMBbl Ha
WHBIX YCJIOBHSX, IPH MPOBEICHUH YICOHBIX 3aHATHI:

Cemectp | Tun yueOHBIX 3aHITHI KomnuectBo
4acoB
7 Jlexknnn -
7 IIpakTrueckue 3aHATUs 42
Bcero: 42

O06bemM aUCHUIUTHHBI (MOTYIIs) B JOPME CaMOCTOSITEILHON pabOThl 00YIAIOUIUXCS COCTABIISIET
48 akameMu4eckux daca(oB).

3. ConeprxxaHue QM CHUINIHHbBI

No Haumenoeanue pazoena Cooepoicanue
OUCUUNTIUHDL
1. Tema 1. Teoperuueckue [Tonsarue TepputopranbHoro Openaa. TeppuTopuanbHbIi
ACIIEKTBI OpennuHr U ero pynkuun. Mcropudyeckoe pazButue
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TEPPUTOPHUATIBLHOTO
bpenaunra

(Theoretical aspects of
territorial
Branding)

TEPPUTOPUATBHOTO OpeHauHra. TeppuropuaibHbIi OpSHIUHT U
TEPPUTOPHUATILHBIN MAPKETUHT. BpeH I TEPPUTOPUM U UMUK
TEPPUTOPHUHU.

The concept of a territorial brand. Territorial branding and its
functions. Historical development of territorial branding. Territorial
branding and territorial marketing. Brand of the territory and image

of the territory.

Tema 2. Bunsr u
CTPYKTypa
TEPPUTOPUATBHBIX
OpeHII0B

(Types and structure of

territorial brands)

[Moaxomp! K KITaCCH(PHUKAIIMN TEPPUTOPHATEHBIX OPEHIOB.
[Ipumeps! TeppuropuanbHbIX OpeHnoB. CTpyKTYypa
TEPPUTOPUATBHOTO OpeHa.

Approaches to the classification of territorial brands. Examples of

local brands. Territorial brand structure.

Tema 3. OCHOBHBIE FTAIbI
OpeHIIMHTa TEPPUTOPUIA
(The main stages of

territory branding)

Pa3paboTka MapKeTHMHIOBOM cTpaTeruu (LeneonpeieeHue,
CEerMEHTUPOBAHUE, UACHTU(DUKAIIMS LIETIEBbIX ayIUTOPHUIL, X
XapaKTepUCTHK U (PaKTOPOB MPUBJIEKATEIBHOCTH TEPPUTOPUH IS
HuX). [lo3unmonnpoBanue (aHanu3 NOTEHIMANA U1 OpeHANHTa
TEPPUTOPHUU U PA3BUTUS OPEH/A, BHISBICHUE TUMUTUPYIOIIIX
(bhakTopoB, aHAIN3 TO3UITMOHUPOBaHMS TeppuTopun B CMU,
U3y4eHUE BOCTIPUATHS TEPPUTOPUHN BHYTPEHHUMHU U BHEITHUMHU
IIeJICBBIMU ayJUTOPUSMH, aHAJIN3 KOHKYPEHTHOM Cpeibl,
pa3paboTka KoHuenuu Openzaa). PazpaboTka KpeaTuBHOU
cTpareruu (pa3padoTka OCHOBHOI'O KOMMYHHUKAITMOHHOTO
cooOreHust OpeHa, pazpaboTka BU3yaabHOTO oOpasa OpeHa,
U3y4eHHE BOCTIPUATHS JIOTOTHIIA, AEBU3a WM JIO3YHTa LIEIEBBIMH
ayauTopusiMu, pazpadorka brand-book). PazpaboTka meauiiHoi
cTpareruu (BbIOOp KaHAJIOB KOMMYHUKAIIMU, MEIUAIlTIaHUPOBaHHUE
U peKsama, BRIOOp peKJIaMHBIX HocuTenel mo kaxaomy CMU,
IUTAHUPOBAHME ATAINIOB PEKIAMHONW KaMIIaHUH BO BPEMEHN ).
[IpoekTHOE KOHCYIBTUPOBAHHUE.

Development of a marketing strategy (target setting, segmentation,
identification of target audiences, their characteristics and factors
of attractiveness of the territory for them). Positioning (analysis of
the potential for territory branding and brand development,

identification of limiting factors, analysis of territory positioning in
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the media, study of the perception of the territory by internal and
external target audiences, analysis of the competitive environment,
development of a brand concept). Development of a creative
strategy (development of the main communication message of the
brand, development of a visual image of the brand, study of the
perception of the logo, motto or slogan by target audiences,
development of a brand-book). Development of a media strategy
(selection of communication channels, media planning and
advertising, selection of advertising media for each media,

planning the stages of an advertising campaign in time).

Tema 4. CyObeKTHI
TEPPUTOPHUATHHOTO
OpeHuHTa

(Subjects of territorial

branding)

Ponp amMuHUCTpaLnii, MyHUITUTIAJIMTETOB B CUCTEME
TeppUTOpUATBHOTO OpeHanHra. OpraHbl, peryIupyroIre
WHBECTUIIMOHHYIO IeATEILHOCTh TEPPUTOPHIA, OTBETCTBEHHEIE 32
CBSI3U C OOIIECTBEHHOCTHIO, 332 SKOHOMUYECKOE Pa3BUTHE, TYPHU3M,
BHEITHEAKOHOMHUYECKYIO JEATEIIbHOCTh U MEXKAYHAPOIHOE
corpynaudectBo. Poms CMU u 0011ecTBeHHBIX OpraHU3aIHii B
CUCTEME TEPPUTOPUATHHOTO OpEeHIMHTa. BU3HEC-CTPYKTYpHI,
CIIOPTUBHBIE, KYJIbTYpHbIE, HAy4YHbIE U 00pa30BaTEIbHbBIC
yupexaenus. JKurenu TeppuTopun Kak CyObeKThI
TEPPUTOPUATBHOTO OpPEHAMHTA.

The role of administrations, municipalities in the system of
territorial branding. Bodies regulating the investment activity of the
territories, responsible for public relations, economic development,
tourism, foreign economic activity and international cooperation.
The role of mass media and public organizations in the system of
territorial branding. Business structures, sports, cultural, scientific
and educational institutions. Residents of the territory as subjects of

territorial branding.

Tema 5. Ocobennoctu
HPOJIBKECHUS
TEPPUTOPHHN KaK €THHOTO
OpeHaa

(Features of promoting

the territory as a single

CuMBoNIMYecKre HHCTPYMEHTBI BO3JICHCTBUS Ha MOTpeOuTENei
OpeH/1a TeppUTOPHUH (CO3IaHKNE SIUHOTO CTUJIS U TU3aiiHa
OCHOBHBIX aTpUOYTOB TEPPUTOPHH, BBITYCK PEKIaMHO-
UH(POPMALIMOHHON U CYBEHUPHOW MPOAYKIUH, CO3/IaHUE
ouManbHOTO ABYA3BIYHOTO MHTEpHET-TIOpTalIa TEPPUTOPHH).

PeknaMHble HHCTPYMEHTBI IPOABUKEHUS OpeHia




brand)

(pactipoctpaneHue nH(GOPMALUU C TIOMOIIBIO PEKIAMBI,
(dbopMHpOBaHUE WU MOAJEPKAHNE HHTEPECA K TEPPUTOPHH U ee
MIPOJIBIKEHHE BO BHEIIHEH cpefie). PR -uHCTpyMeHTHI o
MIPOJIBIKCHHIO OpeH 1a TEppUTOpHH ((opMHUpOBAHUE U
3aKpeIuieHue MO3UTUBHOTO UMHUKA PYKOBOAUTENS TEPPUTOPUH;
aKTyaJIu3aus UCTOPHUUYECKUX JIMYHOCTEH, C KOTOPBIMH TEPPUTOPHS
ACCOLIMUPYETCS; OpraHu3aIusl COOBITUI U CTIeIUATbHBIX
MEPOTIPUATHI (KOHKYPCHI, BRICTaBKH, (DeCTUBAIH, KOH(PEPECHITHH,
CIIOPTUBHBIC MEPOIIPUATHSI); BBIXOJ TEPPUTOPUU HA (eaepabHBIN
Y MEKJTYHApOAHBIN YPOBEHB C IIPEACTABICHUEM €TI0 JOCTHKEHUN,
pPa3BUTHE U IPOABMKEHNE MECTHBIX OPEHJIOB TOBAPOB U YCIIYT;
COTPYIHUYECTBO C IPYTUMHU PETHOHAMU U TEPPUTOPUIMH,
COBMECTHBIE MEKPETHOHAIbHBIE MEPOTIPUSATHUS U IPOEKTHI.
Symbolic tools for influencing consumers of the brand of the
territory (creating a unified style and design of the main attributes
of the territory, issuing promotional and informational and souvenir
products, creating an official bilingual Internet portal of the
territory). Advertising tools for brand promotion (dissemination of
information through advertising, formation or maintenance of
interest in the territory and its promotion in the external
environment).

PR tools to promote the brand of the territory (formation and
consolidation of a positive image of the head of the territory;
actualization of historical figures with whom the territory is
associated; organization of events and special events (competitions,
exhibitions, festivals, conferences, sports events); entry of the
territory to the federal and international level with the presentation
of his achievements, the development and promotion of local
brands of goods and services, cooperation with other regions and

territories, joint interregional events and projects.

Tema 6. Typuctckuit
OpeH]T TEPPUTOPHH U €TO
BU/IBI

(Tourist brand of the

Knaccudukanmst BuaoB Typusma. TypucTUYECKHil MOTSHIMAT U
TypucTHUECKast HHPpaCTpyKTypa Kak pakTOphl MOBBIICHUS
TYPUCTUYECKOU IPUBJIEKATEIIBHOCTU PETHOHA. TeXHOoIoruu

MOBBILLICHNS TYPUCTUYECKOHN IIPUBJIEKATEILHOCTH peruoHa. Buasl
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territory and its types)

TypUCTHYECKUX OpeH10B. OTBIT CO3AaHUS TYPUCTHIECKUX
OpennoB B Poccuu u 3a pyoesxom.

Classification of types of tourism. Tourism potential and tourism
infrastructure as factors for increasing the tourist attractiveness of
the region. Technologies for increasing the tourist attractiveness of
the region. Types of travel brands. Experience in creating tourist

brands in Russia and abroad.

7 Tewma 7. Pa3zButne teppuropuanpHoro openauara B Poccun. Oco6eHHOCTH
TepputopuanbHbIi co3maHus HanmoHanbkHOTO OpeHna Poccun. Cocrassiromnue OpeHaa
OpennuHr B Poccun Poccun. TexHonornu npoaBMXeHUsI TEPPUTOPHATILHOTO OpeH 1a
(Territorial Poccun Ha BHYTpEHHEM U BHELIHEM PBIHKE.
branding in Russia) Development of territorial branding in Russia. Features of creating

a national brand of Russia. Components of the Russian brand.
Technologies for promoting the territorial brand of Russia in the
domestic and foreign markets.

8 Tema 8. OcobeHHOCTH 1 OcobeHoctu pernoHanbHOTO OpeHauHara B Poccun. daktopsl
poOIEeMBI (bopMHpOBaHUS PErHOHANBHBIX OpeH0B. OMBIT CO31aHUS
PETHOHATBHOTO pernoHanbHbIX OpeHnoB B Poccuu. I1poGieMbl pernoHaabHOTO
Opennunra B Poccun Oopennunra B Poccun.

(Features and problems | Features of regional branding in Russia. Factors in the formation of
of regional branding in | regional brands. Experience in creating regional brands in Russia.
Russia) Problems of regional branding in Russia.

10 | Urorosas ¢popma DK3aMeH

KOHTPOJIS Examination
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4. Educational technologies

Various educational technologies are used to conduct training sessions in the discipline. To
organize the educational process, e-learning and (or) distance learning technologies can be used.

5. Learning outcomes assessment

5.1 Grading system

Form of control Max. number of points
For one unit Total
Current control:
- poll 5 points 30 points
- participation in the discussion at the seminar 5 points 10 points
- control work (through) 20 points 20 points
Intermediate certification - credit with an assessment 40 points
Total per semester 100 points

The resulting cumulative result is converted into the traditional rating scale and into the rating
scale of the European Credit Transfer System (ECTS) in accordance with the table:

100- point scale Traditional scale ECTS scale
95 —-100 A
Excellent
83 -94 B
68 — 82 Good passed C
56 - 67 D
Acceptable
50— 55 P E
20 —49 . FX
Unpublishable unpassed
0-19 P P F
5.1 Criteria for grading by course
Points/ Course score | Criteria for evaluating learning outcomes in the cource
ECTS
Scale
100-83/ Excellent / Exhibited to the student, if he has deeply and firmly mastered the theoretical and
AB passed practical material, he can demonstrate this in the classroom and during the intermediate
’ certification.
The student exhaustively and logically expounds the educational material, knows how
to link theory with practice, copes with solving problems of a professional orientation
of a high level of complexity, and correctly substantiates the decisions made.
Freely oriented in educational and professional literature.
The grade for the discipline is given to the student, taking into account the results of
the current and intermediate certification.
The competencies assigned to the discipline are formed at the “high” level.
82-68/ Good / Exhibited to the student if he knows the theoretical and practical material, competently
C passed and essentially presents it in the classroom and during the intermediate certification,

without allowing significant inaccuracies.

The student correctly applies the theoretical provisions in solving practical problems of
a professional orientation of different levels of complexity, possesses the skills and
techniques necessary for this.

Sufficiently well oriented in educational and professional literature.

The grade for the discipline is given to the student, taking into account the results of
the current and intermediate certification.
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Points/ Course score | Criteria for evaluating learning outcomes in the cource
ECTS
Scale

The competencies assigned to the discipline are formed at the “good” level.

67-50/ Acceptable / Exhibited to the student, if he knows the basic level of theoretical and practical

D,E passed material, makes some mistakes when presenting it in the classroom and during the
intermediate certification.

The student experiences certain difficulties in applying theoretical provisions in
solving practical problems of a professional orientation of a standard level of
complexity, possesses the basic skills and techniques necessary for this.

Demonstrates a sufficient level of knowledge of educational literature on the discipline.
The grade for the discipline is given to the student, taking into account the results of
the current and intermediate certification.

The competencies assigned to the discipline are formed at the “sufficient” level.

49-0/ Unpublishabl | Exposed to the student if he does not know the theoretical and practical material at the
F,FX e / unpassed basic level, makes gross mistakes in presenting it in the classroom and during the
intermediate certification.

The student experiences serious difficulties in applying theoretical provisions in
solving practical problems of a professional orientation of a standard level of
complexity, does not possess the skills and techniques necessary for this.

Demonstrates fragmentary knowledge of educational literature on the discipline.

The grade for the discipline is given to the student, taking into account the results of
the current and intermediate certification.

Competences at the “sufficient” level, assigned to the discipline, have not been formed.

6. ASSESSMENT STRATEGIES AND METHODS

List of questions, tasks, topics for preparation for the current control:
Option 1

What elements make up the territory brand architecture?

What is the specificity of communications for a territorial brand?
Option 2

Give a description of the content of the territory brand audit, its order
holding.

What are the main requirements for the development of territory logos.
Option 3

What Internet marketing technologies are used in territorial branding?
What are the main methods and means of promotion used in territorial branding?
Option 4

How is the territorial brand identity formed?

List the brand values in relation to the territory.

Option 5

What is the role of the media in promoting a territorial brand?

What is the role of PR communications for brand promotion?

Option 6

What is the role and practical significance of brand ratings?

Describe the brand strategy development algorithm.

Option 7

What means and methods are used to promote the brands of territories?
Give examples of attracting opinion leaders to promote brands.
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List of questions, tasks, topics for preparation for the current control:
1. Territorial branding concept by S. Anholt
2.F.Kotler on the essence and objectives of territory branding
3. The specifics of state branding
4. Features of region branding
5. Specifics of city branding
6. Impact of global contexts on geobranding
7. Main directions of geo-branding
8. Methods of working with residents of the territory as subjects of geobranding
9.Business community as a factor in territory branding
10.Global city theory
11. Information city theory
12. G. Simmel on city life
13. C. Landry's creative city concept
14. Narrative in the territory positioning structure
15. The theory of the city of F.Jamison
14. Narrative in the territory positioning structure
15. The theory of the city of F.Jamison
16. Humanitarian geography as an approach to territory branding
17. The concept and structure of the ideological platform of the geobrand
18. The structure of communications when promoting a geobrand
19.Product Placement as a geobrand promotion tool
20.French School of Geobranding
21. Cultural heritage in geobranding narrative practices
22. Experience in promoting cities or regions of Russia (optional, except for Myshkin)
23. Significance of global events as a means of promoting territories
24. Geobranding: concept, essence, history of formation
25. Creative industries as an approach to the promotion of territories
26. Place of Origin as a Geobranding Direction
27. Tourism in the context of geo-branding
28. Artistic artifacts as a geobranding resource
29. Theory of the city G. Simmel
30.PR events as a tool for territory branding

7. COURSE MATERIALS
7.1 List of sources and literature

Literature

Main

Vasilyeva, Z. A. Management of the efficiency of innovative development of municipal
territories [Electronic resource] : Monograph / Z. A. Vasilyeva, T. P. Likhacheva. - Krasnoyarsk:
Siberian Federal University, 2010. - 144 c. - http://znanium.com/bookread.php?book=442034

Institute of Special Economic Zones in the Russian Federation: Financial, Legal and
Organizational and Economic Aspects of Functioning / P.V. Pavlov. - M.: Master: INFRA-M, 2010. -
256 c.: 7k3. http://znanium.com/bookread.php?book=198429

Turlai, I. S. Theoretical analysis of the impact of economic integration on attracting foreign
direct investment in the regional economy [Electronic resource] / I. S. Turlai // Regional problems of
economic transformation: materials of the All-Russian scientific and practical conference October 26-
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27, 2010 / ISEI DSC RAS, DGU, DGSA. - Makhachkala: Science DNC, 2010. - C. 265 - 272. -
http://znanium.com/bookread.php?book=375874

Osipova, E. A. Theory and practice of socio-cultural branding. Value aspects of creating brands
in the social sphere: study guide / E. A. Osipova. - Moscow: SIC INFRA-M, 2015.- 156 c. - ISBN
978-5-16-103661-7. - Tekct : anexkrponnsbiit. - URL: https://znanium.com/catalog/product/523512

Additional
Kuzmina, O. G. Brand management: study guide / O. G. Kuzmina. — Moscow : RIOR :

INFRA-M, 2019. — 176 ¢. — (Bsicmiee oOpazoBanue: bakamaBpuart). - ISBN 978-5-369-01614-5. -
Texct : anextponnsiid. - URL: https://znanium.com/catalog/product/989798

Castells, M. The power of communication: monograph / M. Castells; per. from English. N. M.
Tylevich, A. A. Arkhipova; under scientific ed. A. I. Chernykh; National research University "Higher
School of Economics". - 3rd ed. - Moscow: Ed. house of the Higher School of Economics, 2020.- 594
c. - ISBN 978-5-7598-2029-1. - URL: https://znanium.com/catalog/product/1209260

Sharkov, F. I. Communicology: communication consulting: study guide / F. 1. Sharkov. - 2nd
ed., erased. - Moscow: Publishing and Trade Corporation "Dashkov and Co", 2020. — 406 c. - ISBN
978-5-394-03546-3. - URL: https://znanium.com/catalog/product/1093697

Holden, Nigel J. Cross-cultural management. The concept of cognitive management: Proc.
manual for students studying in the direction 521500 "Management" and specialties 350400 "Public
Relations", 350700 "Advertising" / N.J. Holden; Per. from English. ed. prof. B.L. Eremin. - M. :
UNITY-DANA, 2017. — 384 c. ISBN 978-5-238-00886-4. - URL:
https://znanium.com/catalog/product/1028506

Cernatoni, L. Branding. How to create a powerful brand: a textbook for university students
studying in the specialties 080111 "Marketing", 080300 "Commerce", 070801 "Advertising" / Leslie
de Chernatoni, Malcolm McDonald; prev. and trans. from English. B.L. Eremin. - Moscow: UNITY-
DANA, 2017. — 559 c. — ISBN 5-238-00894-5. - URL:
https://znanium.com/catalog/product/1039965

7.2 List of resources of the information and telecommunications network ""Internet".

Scientific and practical journal Corporate imageology / Image and marketing of places -
http://www.ci-journal.ru/journal/01_marketing_mest

Nation Brands Index, 2009. - http://www.simonanholt.com/Research/research-
introduction.aspx

Expert community in the field of territory branding - https://www.facebook.com/regionbrand

http://www.gks.ru - Official website of the Federal State Statistics Service of the Russian

Federation

National Electronic Library (NEB) www.rusneb.ru
ELibrary.ru Scientific electronic library www.elibrary.ru
Electronic library Grebennikon.ru www.grebennikon.ru
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR
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7.3 IIpodeccuoHanbHbIe 02351 JAHHBIX 1 HH(POPMALIMOHHO-CIIPABOYHbIE CHCTEMBbI
Joctyn k npodeccuonanbHbIM 6a3am qaHHbIX: https://liber.rsuh.ru/ru/bases

WNudopmannoHHbie CLIPAaBOYHBIE CHCTEMBI:
1. Koncynwrant [Lntoc
2. Tapanr

8. MaTepuajbHO-TeXHHYECKOE O0ecrieyeHne QU CHUIIUHbI

[Ipu mnpoBeaeHHMH 3aHATUM HCIONB3YETCS ayaUTOpUs, OOOpYAOBaHHAs IPOEKTOPOM JUIS
oroOpakeHuss npezeHTauuid. Kpome TOro, mpum mnpoBeAEHUM JEKIMH M TNPAKTHUECKUX 3aHATUH
HE0OXOIUM KOMITIBIOTEp C YCTAaHOBJIEHHBIM Ha HEM Opay3epoM U MPOTrpaMMHBIM OOECIeUeHUEM IS
nemoHcTpanuu npe3eHTanuii (Power Point u ap.).

st camocTosaTenbHON paboThl cTyaeHTy HeoOxoauM noctyn kK DbC uznarensctBa «HOpaiTy
(biblio-online.ru), apxuBy uccienoparenbckux xypHanioB JSTOR, MHBJI Scopus u Web of Science.
[TepconasibHBIE KOMITBIOTEPHI, OCHaIIEHHBbIE orepannonHoi cucremor OC MS Windows (XP u
BhIIIIE), mporpamMmMHbIM obecriederrnem MS Office 2003-2010, nocrynom B MHTEpHET Yepe3 Opaysep
Google Chrome unu Opera, 00HOBIJIIEMON aHTUBUPYCHOM 3anuToi Symantec Endpoint Protection.

ITonutnyeckas kapra Mupa.

[lepeyeHb JHUIIEH3MOHHOTO MPOTrPAMMHOI0 00eCHeUeHHUs:

Microsoft Office —JTutiensust Ne 40001532 ot 31.12.2007

Adobe Acrobat — JIuniensust Ne 1118-1003-5566-8837-8180-7067 ot 2010 r.

Abbyy Fine Reader — JIunensus Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky — JIunensus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — Jluniensus Ne 40001512 ot 22.12.2005

MSDN (Microsoft Developer Network , Microsoft Dreamspark

Microsoft Academic Aliance) — JIuniensust Ne 1203794656 ot 01.01.2016

CnpaBouHo-nipaBoBas cuctema «Koncynsrant [Tmtocy - YueOHas Bepcus OecriiaTHas

Abbyy Lingvo — LMRC14000000946409109093 ot 22.01.2010

CocTtaB mporpaMMHOTO 00€CIICUCHHUS
1. Windows

2. Microsoft Office

3. Kaspersky Endpoint Security

[TpodeccnonanbHBIC TOTHOTEKCTOBBIE 0a3bl JAHHBIX:

HarnmonanwsHas anekrponnas 6ubnuoreka (HOb) www.rusneb.ru
ELibrary.ru Hay4nas snektponHas 6ubnroreka www.elibrary.ru
OnexrponHas 6ubnuoreka Grebennikon.ru www.grebennikon.ru
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR

NN R =

HNudopManmoHHbIE CIPABOYHBIC CUCTEMBI:
3. Koncynsranr [lntoc
4. Tapant
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9. O0ecneueHne 00pa3oBaTeJLHOIO NMPoIEcca AJs1 JUI ¢ OTPAHUYEHHBIMH BO3MOKHOCTSIMH
310POBbS M HHBAJH/I0B

B xonme peanmuzanuy JUCHUIUIMHBL HMCTONB3YIOTCS CIEAYIONIUE JOMOJHUTEIbHBIE METObI
0o0y4eHHs, TEKYIIero KOHTPOJS YCHEBAEMOCTH W TNPOMEXKYTOYHOM aTrTecTalud OO0yJaroumxcs B
3aBHCHUMOCTH OT UX MHIAUBUAYAIbHBIX OCOOEHHOCTEH:

® /Uil CJEMBIX W CINA0OBUIAIIMX: JIEKUUH O(GOPMISIIOTCS B BHJAE JIEKTPOHHOTO JTOKYMEHTa,
JOCTYIIHOTO C TIOMOIIbI0 KOMIIBIOTEpPA CO CHELHMATU3UPOBAHHBIM MPOTPaAaMMHBIM 00€CIeUeHHEM;
MUCHbMEHHBIC 3aJ]aHUs BBITIONHSIOTCS HAa KOMITBIOTEPE CO CIEHUATM3HUPOBAHHBIM MPOTPAMMHBIM
o0ecrieueHneM MM MOTYT OBITh 3aMEHEHBbl YCTHBIM OTBETOM; OOECIEeYMBAETCS WHIUBUAYAIbHOE
paBHOMepHOe ocBemeHue He Mmenee 300 JIOKC; A BBIMOJHEHHUS 3aJaHusl MPH HEOOXOIUMOCTH
MIPEIOCTABIIAETCS YBEJIMYMBAIOIIEEe YCTPONCTBO; BO3MOXKHO TaK)K€ MCIIOJIb30BAHHE COOCTBEHHBIX
YBETMUMBAIOIIUX YCTPOUCTB; MUCHMEHHBIE 3a/JaHUS O(OPMIISIIOTCSI YBEIMYEHHBIM MIPUPTOM; dK3aMEH
1 3a4€T NMPOBOJATCS B YCTHOM (pOpMeE UITH BBIMOJIHAIOTCS B MUCHbMEHHOM (pOpME Ha KOMITBIOTEPE.

® Ul TIIYXUX M CJIA0OCIHBIIAIINX: JIEKIUU OQOPMIISIOTCS B BHUJE DJIEKTPOHHOI'O JOKYMEHTa,
nub0  TPEJOCTaBISETCS  3BYKOYCWIHMBAIOIIAS — ammapaTypa HMHIWBUAYadbHOTO  IIOJIb30BAHUS,
MUCbMEHHBIE 3aJlaHUsl BBIMOJHIIOTCS Ha KOMIIbIOTEpe B MNHChbMEHHOW (opMe; PK3aMEeH U 3auyéT
MIPOBOJIATCS B MUCBMEHHOM (popMe Ha KOMIBIOTEPE; BOZMOKHO MTPOBEACHUE B (POpPME TECTUPOBAHHSL.

e JUIsl JIMI[ C HapyLIEHUSIMH OIOPHO-JIBUTaTEeNIbHOTO amnmnapara: JeKUUUd OQOpMIISIOTCS B BUIE
ANIEKTPOHHOTO JOKYMEHTa, JOCTYIHOIO C TIOMOIIBI0O KOMIIBIOTEpA CO CIEHUaTM3UPOBAHHBIM
IpOrpaMMHBIM ~ OO€CrieYeHHEeM; TMHCbMEHHBIE 33/JaHUsl  BBIOJHAIOTCS HAa KOMIIBIOTEpE CO
CHeIHaIM3UPOBAaHHBIM MPOTPAMMHBIM 0O€CTieueHUEM; dK3aMeH U 3a4€T MPOBOAITCA B YCTHOU dopMme
WM BBITIOJIHAIOTCS B MIUCbMEHHOHM (popMe Ha KOMIBbIOTEpE.

[Ipu HE0OXOMMMOCTH MpeayCcMaTpUBaETCs YBEIMUEHUE BPEMEHHU ISl IOATOTOBKU OTBETA.

[Iponienypa mpoBefeHUs MPOMEKYTOYHOM aTTECTAlMM JUIs OOyYaroIMXCsl YCTAHABIMBACTCS C
y4€TOM MX MHIMBUIYATIbHBIX McUXo(pu3nueckux ocodeHHoctel. [IpomexkyTounas arrectanus MOXKET
MIPOBOAMUTHCS B HECKOJIBKO 3TAIOB.

[Ipn mnpoBeaeHHH mpoUENyphl OLEHUBAHUS PE3YIbTaTOB OOY4YEHHs TMpedycMaTpuBaeTcs
MCTOJIb30BaHNE TEXHUYECKHX CPEACTB, HEOOXOMUMBIX B CBA3HM C WHAMBHUIYATbHBIMH OCOOCHHOCTSIMHU
oOyyaromuxcsi. OTH CpeACTBA MOTYT ObITh TPEAOCTaBICHbl YHUBEPCUTETOM, MW MOTYT
MCTIOJIb30BaThbCs COOCTBEHHBIE TEXHUUECKUE CPENICTRA.

[IpoBenenue mpoueaypbl OLEHUBAHUS PE3yIbTaTOB OOYYEHHs JOMYCKAETCsl C HCIOIb30BaHUEM
JTUCTAHIIMOHHBIX 00Pa30BaTEIbHBIX TEXHOJIOTHH.

ObecneunBaeTcss 0CTYNl K HWHGOPMAIMOHHBIM W OMOIMOTpaduUecKuM pecypcaM B CETH
WuTepHeT s Kaxxaoro odydaromerocs B GopMax, aJanTUPOBAHHBIX K OTPAaHUYCHUSM UX 3I0POBbS H
BOCHPUATHSA UH(DOPMALIUU:

e ISl CIIETIBIX WM CIA0OBHISANIMX: B TEYAaTHOW ¢opMe yBeIMYEHHBIM MpUPTOM, B ¢dopme
3JIEKTPOHHOIO JIOKYMEHTa, B (hopMme aynuodaiina.

® ISl TJIyXUX M CJIa0OCIBIIIAIINX: B TeYaTHOHN opMme, B (hopMe 3IIEKTPOHHOTO JOKYMEHTA.

e 111 00Oy4aroIUXCsl C HAPYLIEHUSIMU ONOPHO-BUraTeNIbHOTO amlmapara: B e4aTtHoil ¢popme, B
(dhopme IIeKTPOHHOTO JOKYMEHTa, B (hopme aynuodaiina.

VYdeOHbIE ayIuTOpPHH Ui BCEX BHIOB KOHTAKTHOM W CaMOCTOSTEIHHOH pabOThI, HaydHAS
OuOIMoTeKa W WHBIC TOMEIICHHUS JUIsi OOYYEeHHS OCHAIEHBI CHEIHAIBHBIM O0OpPYJOBaHHEM U
Y4EOHBIMH MECTAMHU C TEXHHYECKHUMH CPEICTBAMU O0yUCHHS

® IS CIIENIBIX U CIIA0OBUJISIIIIUX: YCTPOUCTBOM JIJIsi CKAHMPOBAHMS M 4TeHUsI ¢ kKamepoir SARA
CE; nucrnuieem bpaitns PAC Mate 20; npuntepom bpaiinst EmBraille ViewPlus;

® Ul TIYyXUX W CIA0OCIHBIIIANINX: aBTOMAaTH3UPOBAHHBIM pabodYMM MECTOM JUIS JIFOACH C
HapyIICHUEM CITyXa ¥ cIa0O0CIBIIIAIINX; aKyCTUIECKAN YCHUITUTENb U KOJIOHKH;

o Uisi OOYYAIOMIMXCS C HAPYIICHUSMH OMOPHO-IBUTATEILHOTO ammapaTa: MepeIBUKHBIMHU,
peryJimpyeMbiMu 3proHomudeckumu naprtamMmu CH-1; KOMIBIOTEpHOM TEXHUKOW CO CHEIUaJIbHbIM
IIPOTPaMMHBIM 00€CTIEYCHHEM.
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10. MeTtoanveckue MaTepHaJIbl
10.11l;1aHbI ceMUHAPCKUX/ MPAKTHYECKUX/ J1A00PATOPHBIX 3aHATUI
Tema 1. Bunp!l u cTpykTypa TeppUTOpHUATIBLHBIX OPEHIOB

[Tonxonp! k Knaccuukay TeppuTOpruaIbHbIX OpeH10B. [IpumMepsl TeppUTOpPHATIEHBIX OPEHIOB.
CTpyKTypa TeppUTOpUATBHOTO OpeHa.

3agaHue: HAaUTH IpUMEp TeppuTopuaibHoro openaa. [IpoBectu ananus
Cxema aHanuza:

Kpartkoe onucanue npumepa TeppuTOpHaIbHOrO OpeHa.

Iens

3amaun

WHTerpaunoHHbIi XapakTep TEPPUTOPHATILHOTO OpeHa.
Aynutopus (KTO BOBJIEYEH B KOMMYHHKAIIMIO, KaK IIPOSIBIISIETCS).
BreiBog.

A

Crncok nureparypsl:
Bacunbesa, 3. A. Yrpasnenue 3¢)(peKTHBHOCTHI0O HHHOBALMOHHOTO Pa3BUTHS MYHHIIUIIATBHBIX

TeppuTopuii [DnexkTpoHHBIA pecypc| : Monorpadus / 3. A. BacumweBa, T. II. JluxaueBa. -
Kpacnosipck: Cubupckuii benepabHBIN YHUBEPCUTET, 2010. - 144 C. -
http://znanium.com/bookread.php?book=442034

NHcTuTyT 0Cc00BIX 3KOHOMHUYECKHX 30H B Poccuiickoii ®denepanun: GUHAHCOBO-TIPABOBHIE U

OpraHU3aIMOHHO-D)KOHOMHUYECKHEe acnekThl (yHukimonuposanus / I1.B. IlaBmos. - M.: Maructp:
HUH®PA-M, 2010. - 256 c.: 3k3. http://znanium.com/bookread.php?book=198429
Typnaii, WU. C. Teoperuueckuil aHaau3 BO3ACHCTBHS SKOHOMMYECKOM MHTETpallUd Ha

MIPHUBJICYCHUE TPSIMBIX WHOCTPAHHBIX MHBECTHUIIMN B YKOHOMHUKY PETMOHOB [DIIEKTPOHHBIN pecypc] /
W. C. Typnaii // Pernonanbnble mpo0aeMbl peoOpa3oBaHus SKOHOMHUKHU: MaTepHaiisl Beepoccuiickoit
Hay4HO-TIpaKTHYecKkor KoHpepenmmu 26-27 oktsiops 2010 roga / UCOU JIHIL PAH, ATI'Y, AI'CA. -
Maxaukana: Hayka JIHII, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874

OcurmioBa, E. A. Teopuss u mpakTHKa COIMOKYJIbTYpHOTO OpeHmuHTa. [[eHHOCTHBIE acCHEeKThI
co3naHusi OpeHI0B B coluanbHOM cdepe : yueOHOoe mocobue / E. A. Ocunosa. - Mocksa : HUI]
NH®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekct : snekrponssiid. - URL:
https://znanium.com/catalog/product/523512

MarepuanbHO-TEXHHYECKOE 00ECTIeYeHNE 3aHATHS:

[Ipyu npoBeneHUM 3aHATUH UCHONB3YETCs AyAUTOpHs, OOOpYIOBaHHAs MPOEKTOPOM s
oroOpakeHuss npezeHTauuid. Kpome TOro, mpum mnpoBeAEHUM JEKIMH M TNPAKTHUECKUX 3aHATUN
HE00XO0/MM KOMIIBIOTEpP C YCTAHOBJIEHHBIM Ha HeM Opay3epoM U IPOrpaMMHBIM OOEClEeYeHHUEM JUIs
nemoHcTpanuu npe3eHTanuii (Power Point u ap.).

IlepedeHb THUIIEH3MOHHOTO IPOrPAaMMHOTO 00ecneUeHUs:

Microsoft Office —JIunenzus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JInnensus Ne 1118-1003-5566-8837-8180-7067 ot 2010 r.

Abbyy Fine Reader — JIunensus Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky — JIunensus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — Jlunenszus Ne 40001512 ot 22.12.2005
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Tema 2. CoBpeMeHHBIE TIPECTABICHUS O POJIH TEPPUTOPUATBHBIX OPEHIOB.

3aaHue: 03HAKOMUTBCS ¢ PEKOMEHIOBAaHHOMN JIMTEPATYPON M OTBETUTH Ha CIEAYIOLINE BOIIPOCHI IS
JUCKYCCUU:

1. Kakoe MecTo u nmouemy 3aHUMAaIOT TEPPUTOPUATIbHBIE OPEHIbI B IOTOKE COLUATBHBIX
KOMMYHHKaIUuU?

2. Yewm xapakTepu3yroTCs TepPpUTOPHUATIbHBIC OpEHIbI?

3. KakoBbl mpo6siembl OpeHIupOBaHHS TEPPUTOPUIL?

4. B ueM mposiBisieTCS MHTErPAIIMOHHBIN TTOIX0/ K TEPPUTOPHUATILHBIM OpeHiam?

Cnucok JIuTeparypsl:
BacunbeBa, 3. A. Ynpasnenne 3¢heKTUBHOCTHI0O HHHOBAITAOHHOTO Pa3BUTHS MYHUIIMTIATBHBIX

Tepputopuil [DnekTpoHHbIM pecypc] : Monorpadus / 3. A. BacmnbeBa, T. II. JluxayeBa. -
KpacHospck: Cubupckmuii benepanbHbIi YHUBEPCUTET, 2010. - 144 c. -
http://znanium.com/bookread.php?book=442034

Huctutytr 0coObIx 3KOHOMHUYECKUX 30H B Poccuiickoit denepanyn: (GUHAHCOBO-IIPABOBHIE U

OpraHU3aIMOHHO-D)KOHOMHUYECKHEe acnekThl (yHukimonuposanus / I1.B. IlaBmos. - M.: Maructp:
HMH®PA-M, 2010. - 256 c.: 3k3. http://znanium.com/bookread.php?book=198429
Typnait, WM. C. Teopernueckuil aHaau3 BO3ACUCTBUS JKOHOMHUYECKOW HWHTETpAllMM Ha

MIPUBJICYCHUE TIPSMBIX MHOCTPAHHBIX MHBECTUIIMA B YKOHOMHUKY PETHOHOB [DIEKTPOHHBIN pecypc] /
W. C. Typnaii // Pernonanbnble mpo0aeMbl peoOpa3oBaHusl SKOHOMHUKHU: MaTepHaiibl Beepoccuiickoit
HaY4YHO-TIpaKTHYeCKOi KoH(pepeHmu 26-27 okTsa0ps 2010 roxa / UCOU JIHIL PAH, AI'Y, AI'CA. -
Maxaukana: Hayka JIHII, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874

OcwumnoBa, E. A. Teopust u mpakTUKa COLMOKYJIBTYpHOro OpeHauHTa. LIeHHOCTHBIE acHeKThI
co3maHus OpeHIoB B coluanbHON cdepe : yuebHoe mocodbue / E. A. Ocumosa. - MockBa : HUIL]
NH®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekctr : snekrpoHHbid. - URL:
https://znanium.com/catalog/product/523512

MatepuanbHO-TEXHUYECKOE 0OecTieueHe 3aHATHS:

[Ipu mpoBeeHUWM 3aHATHA HCHOJB3YETCS AayAMTOpHUS, OOOPYAOBaHHAs IMPOEKTOPOM JUIs
oToOpakeHusi mpe3eHTaruii. Kpome TOoro, mpu mNpoBEeNEeHWH JEKIMHA W TMPAKTHYECKUX 3aHATUH
HE00X0/IMM KOMIBIOTEp C YCTAHOBJICHHBIM Ha HeM Opay3epoM U MpOrpaMMHBIM OOECIeYeHUEM IS
neMoHcTpanuu npe3eHTauii (Power Point u ap.).

[lepeueHb AUIEH3UOHHOTO MPOTPAMMHOTO 00ECIICYCHHS:

Microsoft Office —JIntensus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JTutiensust Ne 1118-1003-5566-8837-8180-7067 ot 2010 r.

Abbyy Fine Reader — JIuniensust Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky — Jlutenszus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JIunensust Ne 40001512 ot 22.12.2005

Tema 3. OcHOBHBIE ATaIbl OpEHIUHTA TEPPUTOPUIA

3aaHue: 03HAaKOMUTBCS ¢ PEKOMEHJOBAaHHOM JIMTEPATYpOl M OTBETUTH Ha CIEAYIOUINE BOIIPOCHI JIJIs
JTUCKYCCHUU:

1. Pa3paboTka MapKETHHTOBOW CTpaTeru (IIeJIeonpeie]icHUE, CeTMEHTHPOBAHHUE,
UACHTU(UKALMS LEIEBbIX ayAUTOPUH, UX XapaKTEPUCTHK U (DaKTOPOB MPHUBIECKATEILHOCTH
TEPPUTOPHUH IJIS HUX ).

2. Tlo3unmoHupoBaHue (aHATU3 MOTEHIMANA Ui OpEHINHTa TEPPUTOPUH U Pa3BUTHUS OpeHa,
BBISIBJICHHE JTUMUTHPYIOMIHNX (aKTOPOB, aHAIN3 MO3UIIMOHUPOBaHUs Teppuropun B CMU,
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W3YYCHHE BOCTIPUATHS TEPPUTOPUU BHYTPSHHUMH U BHEITHUMHU LIEJICBBIMU ayIUTOPUSIMH,
aHaJIM3 KOHKYPEHTHOM Cpelibl, pa3padoTKa KOHIETIIINHA OpeHaa).

3. Pa3zpaboTka KpeaTuBHOMU cTpaTeruu (pa3paboTka OCHOBHOTO KOMMYHUKAITHOHHOTO COOOIICHHS
OpeHpa, pazpaboTka BU3yaIbHOTO 00pa3a OpeH/1a, n3yuyeHrne BOCIIPHUATHS JJOTOTHIIA, IeBU3a
WJIN JIO3YHTa LIEJIEBBIMH ayIUTOPHsIMH, pa3padboTka brand-book).

Crncok nureparypsl:
Bacunbesa, 3. A. Yrpasnenue 3¢)(peKTHBHOCTBIO HHHOBALMOHHOTO Pa3BUTHS MYHHIIUIIATBHBIX

TeppuTopuii [DnexkTpoHHBIA pecypc| : Monorpadus / 3. A. BacumweBa, T. II. JluxaueBa. -
Kpacnosipck: Cubupckuii benepabHBIN YHUBEPCUTET, 2010. - 144 C. -
http://znanium.com/bookread.php?book=442034

NHcTuTyT 0Cc00BIX 3KOHOMHUYECKHX 30H B Poccuiickoit ®denepanun: GUHAHCOBO-TIPABOBHIE U

OpraHU3alMOHHO-?KOHOMHUYECKHE acleKkThl (QyHukuuonuposanus / I1.B. IlaBmnoB. - M.: Maructp:
HUH®PA-M, 2010. - 256 c.: 3k3. http://znanium.com/bookread.php?book=198429
Typnaii, WU. C. Teoperuueckuil aHaau3 BO3ACHCTBHS SKOHOMMYECKOM MHTETpallMd Ha

MIPHUBJICYCHUE TPSIMBIX WHOCTPAHHBIX MHBECTHUIIUN B YKOHOMHUKY PETMOHOB [DIIEKTPOHHBIN pecypc] /
N. C. Typnaii // PernonansHbie mpo6seMbl mpeodpa3oBaHmsi SKOHOMHUKH: MaTepuaiibl Beepoccuiickoi
Hay4HO-TIpaKTHYecKkor KoHpepenmmu 26-27 oktsiops 2010 roga / UCOU JIHIL PAH, AT'Y, AI'CA. -
Maxaukana: Hayka JIHII, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874
OcurmioBa, E. A. Teopus u mpakTHUKa COIMOKYJIbTYpHOTO OpeHauHTa. [[eHHOCTHBIE acHeKThI

co3maHus OpeHIoB B coluanbHON cdepe : yuebHoe mocodbue / E. A. Ocumosa. - MockBa : HUILJ
NH®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekct : snekrponssiii. - URL:
https://znanium.com/catalog/product/523512

MarepuanbHO-TEXHHUECKOE 00ECTIeYeHNE 3aHATHS:

[Ipyu npoBeneHUM 3aHATUH UCHONB3YETCs AyAUTOpHs, OOOpYyIOBaHHAs MPOEKTOPOM s
oroOpaxkeHuss npezeHTauuid. Kpome TOro, mpu mnpoBeAEHUM JEKIMH M TNPAKTHUECKUX 3aHATUH
HE00XO/UM KOMIIBIOTEpP C YCTAHOBJIEHHBIM Ha HeM Opay3epoM M IPOrpaMMHBIM OOEClEeYeHHUEM IS
nemoHcTpanuu npe3eHTanuii (Power Point u ap.).

IlepedeHb ITHUIIEH3MOHHOTO NPOrPAaMMHOTO 00ecneUeHUs:

Microsoft Office —JIunenzus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JInnensus Ne 1118-1003-5566-8837-8180-7067 ot 2010 r.

Abbyy Fine Reader — JIunensus Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky — Jlunensus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — Jlunenszus Ne 40001512 ot 22.12.2005

Tema 4. CyObeKTHI TEpPUTOPHATIBHOTO OpEHIMHTa

3asaHue: 03HaKOMUTbBCS ¢ PEKOMEHIOBAaHHOM JIMTEPATYPON M OTBETUTH Ha CIEAYIOLINE BOIIPOCHI IS
TUCKYCCHH:
1. Ponb amMuUHMCTpaLuii, MyHUIIUTIAIUTETOB B CUCTEME TEPPUTOPUAIBHOTO OpEHINHTA.
2. Oprassl, peryJIMpyOIIAE HHBECTUILIMOHHYIO 1E€ATEIbHOCTD TEPPUTOPHI, OTBETCTBEHHBIE 32
CBSI3U C OOIIECTBEHHOCTHIO, 32 SKOHOMUYECKOE Pa3BUTHE, TYPU3M, BHEIITHEAKOHOMHUYECKYIO
NESATEIIBHOCTh U MEXAYHAPOAHOE COTPYJHUYECTBO.

Cnucok JIuTeparypsl:
BacunbeBa, 3. A. Ynpasnenne 3¢heKTHUBHOCTHI0O HHHOBAITAOHHOTO Pa3BUTHS MYHUIIMTIATBHBIX

TeppuTopuii [DnekTpoHHBIM pecypc| : Monorpadus / 3. A. BacumweBa, T. II. JluxaueBa. -
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Kpacnosipck: Cubupckuii benepabHBIN YHUBEPCUTET, 2010. - 144 C. -
http://znanium.com/bookread.php?book=442034
Huctutyr 0coObIXx sKOHOMHUYECKUX 30H B Poccuiickoit denepanyn: (GUHAHCOBO-IIPABOBHIE U

OpraHU3alMOHHO-?KOHOMHYECKHE acleKkThl (QyHikuuonupoBanus / I1.B. IlaBmnoB. - M.: Maructp:
HUH®PA-M, 2010. - 256 c.: 3k3. http://znanium.com/bookread.php?book=198429
Typnait, WM. C. Teopernueckuil aHaau3 BO3ACUCTBUS IKOHOMHUYECKOW HWHTETPAIMM Ha

MIPUBJICYCHHUE TIPSMBIX MHOCTPAHHBIX MHBECTUIIMA B YKOHOMHUKY PETHOHOB [DIEKTPOHHBIN pecypc] /
N. C. Typnaii // PernonansHbie mpo6seMbl mpeodpa3oBaHusi SKOHOMHUKHU: MaTepuaibl Beepoccuiickoi
Hay4HO-TIpaKkTHYecKkor KoHpepenmmu 26-27 oktsiops 2010 roga / UCOU JIHIL PAH, ATI'Y, AI'CA. -
Maxaukana: Hayka JIHII, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874

OcwumnoBa, E. A. Teopust u mpakTUKa COLMOKYJIBTYpHOTO OpeHauHTa. LIeHHOCTHBIE acHeKTHI
co3maHus OpeHIOB B coluanbHOU cdepe : yuebHoe mocodbue / E. A. Ocumosa. - MockBa : HUILJ
NH®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekct : snekrponssiii. - URL:
https://znanium.com/catalog/product/523512

MatepuanbHO-TeXHUYECKOE 0OecTieueHe 3aHATHS:

[Ipu mpoBeeHUWM 3aHATHA HCHOJB3YETCS AayAMTOpPHUS, OOOPYAOBaHHAs IMPOEKTOPOM JUIs
oToOpakeHusl mpe3eHTaruii. KpoMme TOoro, mpu mNpoBEeNEeHWH JEKIUHA W TMPAKTHYECKUX 3aHATUH
HE00X0/IMM KOMIBIOTEpP C YCTAHOBJICHHBIM Ha HeM Opay3epoM U MpOrpaMMHBIM OOECTIeYeHUEM IS
neMoHcTpanuu npe3eHTauii (Power Point u ap.).

[lepeueHb AUIEH3UOHHOTO MPOTPAMMHOTO 00ECIIeYCHHS:

Microsoft Office —JIntensus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JTutiensust Ne 1118-1003-5566-8837-8180-7067 ot 2010 r.

Abbyy Fine Reader — JIuniensust Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky — Jlutenszus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JIunensust Ne 40001512 ot 22.12.2005

Tema 5. OcoGeHHOCTH TPOJIBMIKEHUS TEPPUTOPUH KaK €AMHOTO OpeHaa

3anaHue: 03HAKOMUTBCS ¢ PEKOMEHJOBaHHOMU JIMTEPATYpPOr M OTBETUTH Ha CIEAYIOUINE BOIIPOCHI JIJIs
TUCKYCCHH:

1. CuMBoOJIMYECKHE HHCTPYMEHTHI BO3JICCTBHUS HA TOTpEeOUTENCH OpeHIa TepPUTOPHH.

2. Co3maHue eIuHOTO CTUJISL U AM3aiiHa OCHOBHBIX aTpUOYTOB TEPPUTOPHH.

3. Brimyck pexiiaMHO-UH()OPMAIIMOHHON ¥ CYBEHHUPHOMW MTPOTYKITUH.

4. Co3zmanue o(UIMATBLHOTO ABYSA3bIYHOTO HTEpHET-IOpTAIa TEPPUTOPHUH.

Crnncok nureparypsl:
Bacunbesa, 3. A. Yrpasnenue 3)(peKTHBHOCTBI0O HHHOBALMOHHOTO Pa3BUTHS MYHHIIUIIATBHBIX

Tepputopuii [DnekTpoHHbIM pecypc] : Monorpadus / 3. A. BacmnbeBa, T. II. JluxayeBa. -
KpacHospck: Cubupckmuii benepanbHbIi YHUBEPCUTET, 2010. - 144 c. -

http://znanium.com/bookread.php?book=442034
NHcTuTyT 0Cc00BIX 3KOHOMHUYECKHX 30H B Poccuiickoii ®denepanun: GUHAHCOBO-TIPABOBHIE U

OpraHU3aIMOHHO-D)KOHOMUYECKHEe acnekThl (yHukimonuposanus / I1.B. IlaBmos. - M.: Maructp:
HNH®PA-M, 2010. - 256 c.: 3k3. http://znanium.com/bookread.php?book=198429
Typnait, WM. C. Teopernueckuili aHaau3 BO3ACUCTBUS IKOHOMHYECKOW HWHTETrpAlMM Ha

[IPUBJICUYEHHE MPSAMBIX MHOCTPAHHBIX MHBECTHIIMN B SKOHOMHUKY PErHMOHOB [DJIEKTPOHHBIN pecypc] /
W. C. Typnaii // Pernonanbnble mpo0iaeMbl IpeoOpa3oBaHUs SJKOHOMHUKHU: MaTepHalibl Beepoccuiickoit
HAYYHO-TIpaKTHYecKoi KoH(pepeHmu 26-27 oktsa0ps 2010 roxa / UCOU JIHIL PAH, AI'Y, AI'CA. -
Maxaukana: Hayka JIHII, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874
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OcurmioBa, E. A. Teopuss u mpakTHKa COIMOKYJIBTYpHOTO OpeHauHTa. [[eHHOCTHBIEC acHeKThI
co3maHus OpeHIOB B coluanbHOU cdepe : yuebHoe mocodue / E. A. Ocumosa. - MockBa : HUILJ
NH®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekct : snekrponssiii. - URL:
https://znanium.com/catalog/product/523512

MarepuanbHO-TEXHHUECKOE 00ECTIeYeHNE 3aHATHS:

[Ipy npoBeneHUM 3aHATUH HUCHONB3YETCS AyAUTOpHs, OOOpYyIOBaHHAs MPOEKTOPOM s
oroOpaxkeHuss npezeHTauuid. Kpome TOro, mpum mnpoBeAEHUM JEKUMH M TNPAKTHUECKUX 3aHATUH
HE00XO0/MM KOMIIBIOTEpP C YCTAHOBJIECHHBIM Ha HeM Opay3epoM U MPOrpaMMHBIM OOEClEeYeHHEM IS
nemoHcTpanuu npe3eHTanuii (Power Point u ap.).

IlepedeHb IUIIEH3MOHHOTO NPOrPaMMHOTO 00ecneueHUs :

Microsoft Office —JIunenzus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JInnensus Ne 1118-1003-5566-8837-8180-7067 ot 2010 r.

Abbyy Fine Reader — JIunensus Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky — Jlunensus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JIunenszus Ne 40001512 ot 22.12.2005

Tema 6. Typuctckuii 6pens 3apyOeKHBIX TEPPUTOPHIA
3agaHue: 03HAKOMHTHCS ¢ PEKOMEH/IOBAHHOM JINTEPATYPOil ¥ OTBETUTH HA CIICTYIOIINE BOIPOCHI IS
JMCKYCCHH:

1. Knaccudukanus BUIOB TypHu3Ma.

2. Typuctuyeckuii MOTEHIMAN U TypUCTUYECKas HHPPACTPYKTYpa Kak (pakTopbl

MOBBIIICHUS TYPUCTUYECKON TPUBIICKATEIBHOCTH PETHOHA.

3. TexHOIOTHH MOBBIIICHUS TYPUCTHUECKON MPUBIEKATEILHOCTH PETHOHA.

4. Bwunapl TypuCTHYECKUX OPEHIIOB.

5. OmnsIT co3manust TypucTUYecKux OpeH1oB B Poccuu 1 3a pyoexoM.

Crncok nureparypsl:
Bacunbesa, 3. A. Yrpasnenue 3)(peKTHBHOCTHIO HHHOBALMOHHOTO Pa3BUTHS MYHHIIUIIATBHBIX

Tepputopuil [DnekTpoHHbIM pecypc] : Monorpadus / 3. A. BacmnbeBa, T. II. Jluxauea. -
Kpacnosipck: Cubupckuii benepabHBIN YHUBEPCUTET, 2010. - 144 C. -
http://znanium.com/bookread.php?book=442034

NHcTuTyT 0CcO0BIX 3KOHOMHUYECKHX 30H B Poccuiickoii ®denepanmn: GUHAHCOBO-TIPABOBHIE U
OpraHU3aIMOHHO-D)KOHOMHUYECKHEe acnekThl (yHukimonuposanus / I1.B. IlaBmos. - M.: Maructp:
HUH®PA-M, 2010. - 256 c.: 3k3. http://znanium.com/bookread.php?book=198429

Typnaii, WU. C. Teoperuueckuil aHaau3 BO3ACHCTBHS SKOHOMMYECKOM MHTETpallMd Ha

MIPHUBJICYCHUE TPSIMBIX WHOCTPAHHBIX MHBECTHUIIUN B YKOHOMHUKY PETMOHOB [DIIEKTPOHHBIN pecypc] /
W. C. Typnaii // PernonanbHble mpo0aeMbl peoOpa3oBaHusl SKOHOMHUKHU: MaTepHaiibl Beepoccuiickoit
Hay4HO-TIpaKkTHYecKor KoHpepenmmu 26-27 oktsiops 2010 roga / UCOU JIHIL PAH, ATI'Y, AI'CA. -
Maxaukana: Hayka JIHII, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874

OcurmioBa, E. A. Teopuss u mpakTHUKa COIMOKYJIbTYpHOTO OpeHmuHTa. [[eHHOCTHBIEC acHeKThI
co3naHusi OpeHI0B B coluanbHOM cdepe : yueOHOoe mocobue / E. A. Ocunosa. - Mocksa : HUI]
NH®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekct : snekrponssiii. - URL:
https://znanium.com/catalog/product/523512

MarepuanbHO-TEXHHYECKOE 00ECTIeYeHNE 3aHATHS:
[Ipyu npoBeneHUM 3aHATUH UCHONB3YETCs AyAUTOpHs, OOOpYIOBaHHAs MPOEKTOPOM s
oroOpaxkeHuss npezeHTauuid. Kpome TOro, mpum mnpoBeAEHUM JEKIMH M TNPAKTHUECKUX 3aHATUN



21

HE00XO0/IMM KOMIBIOTEp C YCTAHOBJICHHBIM Ha HeM Opay3epoM U MpOrpaMMHBIM OOECTeYeHUEM IS
neMoHcTpanuu npe3eHTauii (Power Point u ap.).

[lepeueHb AUIEH3MOHHOTO MPOTPAMMHOTO 00ECIICYCHHS:

Microsoft Office —JIntensus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JTutiensust Ne 1118-1003-5566-8837-8180-7067 ot 2010 r.

Abbyy Fine Reader — JIuniensust Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky — Jlutenszus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JIunensust Ne 40001512 ot 22.12.2005

Tema 7. TepputopuanbHblii OpeHauHT B Poccun

3anaHue: 03HAKOMUTHCS ¢ PEKOMEHJOBAaHHOMU JIMTEPATYpOr M OTBETUTH Ha CIEAYIOUINE BOIIPOCHI IS
JMCKYCCHH:
1. OcobGeHHOCTH M TPOOJIEMBI PETHOHATILHOTO OpeHuHra B Poccun
2. Ocobenoctu permoHaibHOr0 Openaunra B Poccun.
3. @axTopsl GOpMHUPOBAHUS pErHOHATLHBIX OpeH10B. ONbIT CO3/1aHUsl PETUOHATILHBIX OPEH/I0B B
Poccun.
4. TlpobGnemsl peruoHaabHOTO OpeHauHra B Poccun

Cnucok JIuTeparypsl:
BacunbeBa, 3. A. Ynpasnenne 3¢(heKTUBHOCTHI0O HHHOBAITMOHHOTO Pa3BUTHS MYHUIIMTIATBHBIX

Tepputopuil [DnekTpoHHbIM pecypc] : Monorpadus / 3. A. BacminbeBa, T. II. Jluxauea. -
KpacHospck: Cubupckmuii benepanbHbIi YHUBEPCUTET, 2010. - 144 c. -
http://znanium.com/bookread.php?book=442034

Huctutytr 0coObIx 3KOHOMHUYECKUX 30H B Poccuiickoit denepanyn: (GUHAHCOBO-IIPABOBHIE U
OpraHU3alMOHHO-?KOHOMHYECKHE acleKkThl (QyHukuuonuposanus / I1.B. IlaBnoB. - M.: Maructp:
HNH®PA-M, 2010. - 256 c.: 3k3. http://znanium.com/bookread.php?book=198429

Typnait, WM. C. Teopernueckuil aHaau3 BO3ACUCTBUS IKOHOMHUYECKOW HWHTETrpAllMM Ha

MIPUBJICYCHUE TIPSMBIX MHOCTPAHHBIX MHBECTUIIMA B YKOHOMHUKY PETHOHOB [DIEKTPOHHBIN pecypc] /
N. C. Typnaii // PernonansHbie mpo6seMbl mpeodpa3oBaHusi SKOHOMHUKH: MaTepuaibl Beepoccuiickoi
HAYYHO-TIpaKTHYeCKOi KoH(pepeHmu 26-27 oktsa0ps 2010 roxa / UCOU JIHIL PAH, AI'Y, AI'CA. -
Maxaukana: Hayka JIHII, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874

OcwumnoBa, E. A. Teopust u mpakTUKa COLMOKYJIBTYpHOTO OpeHauHTa. LIeHHOCTHBIE acHeKTHI
co3manus OpeHIoOB B coluanbHOU cdepe : yuebHoe mocodbue / E. A. Ocumosa. - MockBa : HUILJ
NHOPA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekctr : osmekrponHbiii. - URL:
https://znanium.com/catalog/product/523512

MatepuanabHO-TeXHUYECKOE 0OecTieueHHe 3aHATHS:

[Ipu mpoBeAeHUWM 3aHATHA HCHOJB3YETCS AayAMTOpHUs, OOOpYAOBaHHAs IMPOEKTOPOM JUIs
oToOpakeHusl mpe3eHTaruii. Kpome TOro, mpu mNpoOBENEeHWH JCKIUHA W TMPAKTHYECKUX 3aHATUH
HE00XO0/IMM KOMIBIOTEpP C YCTAHOBJICHHBIM Ha HeM Opay3epoM U MpOrpaMMHBIM OOECTeYeHUEM IS
neMoHcTpanuu npe3eHTanuii (Power Point u ap.).

[lepeueHb AUIEH3UOHHOTO MPOTPAMMHOTO 00ECIIeYCHHS:

Microsoft Office —JIntiensus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JTutiensust Ne 1118-1003-5566-8837-8180-7067 ot 2010 r.

Abbyy Fine Reader — JIuniensust Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky — Jlutenszus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JIunensust Ne 40001512 ot 22.12.2005
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10.2 MeroauvyecKkue peKOMEHIAUMH 0 MOAT0TOBKE MUCbMEHHbIX padoT

[TucermenHbIe pabOTHI 10 KypCy (aHATMTHYECKOE 33/1aHue, peepaTUBHBINA JOKIad, MyOIMyHOe
BBICTYIIJICHHE) BBIMOJIHAIOTCS Ha JucTax Oenoit Oymarm ¢opmara A4 (cranmaptHas Oymara uis
npunTepa). [lomst — cBepxy, cHU3y U crpaBa 2,5 cMm, cieBa 3 cMm. Ipudt xemnareabHO UCMOIB30BAThH
CTaHJApTHBIN, 0e3 Hacedyek (pekomeHayeTcs rapHuTypa Times New Roman), kermp 12, uHTEepBan
OJIMHApHbIM, BBIpPABHUBaHME TEKCTa o mupuHe. Homepa crpanui BHM3Y nocepennHe. OHU HYXHBI
Be3Jle, KpOME MEpBOTO (TUTYJIBHOTO) aucTa. J[na opopmieHHS CCBUIOK HCHOJB3YHTE (YHKLHUIO
«CHOCKH BHHU3Y CTpaHUIb» B porpamme Word.

Kaxnplii pa3znen paboTel, €ClIM OH 3aHUMAET HECKOJbKO CTPAHUIL], L[eJIecO00pa3HO HAuYMHATh C
HOBOH CTpaHulbl. Eciay pas3men 3aHMMAaeT MOJICTPaHULbI, HOBBIM pa3Jell MOKHO Ha4aTh HA TEKYILEH.
Ha3zBanus pa3nenoB BBIACIUTD )KUPHBIM MIPU(TOM, BBIPABHUBATH TI0 IICHTPY.

[Tpu BbICTAaBIEHNHU OLICHOK 32 TEKCT pe()epaTUBHOIO JOKJIA/1a YUUTHIBAETCS: 00bEM U Ka4eCTBO
MPOBEACHHOW PabOThl ¢ HAYYHOM JUTEPATYpPOH MO TeME JTOKJIaja, COACPIKaHWE M CTUJIb M3JI0KEHUS
CaMoro TEKCTa JIOKJIaJa, HaJuyhue M KAa4eCTBO CIIPaBOYHO-OMOIMorpaduyeckoro ammapara paboThI
(CCBUTKM Ha MCTOYHMKH JTOJIKHBI OBITH 0(hopMIIeHBI B cooTBeTCcTBUU ¢ TpeboBanusmu I'OCT P 7.0.5 —
2008), ymMeHHe CTy[eHTa aHAJIW3UPOBATh NMPOYUTAHHOE, CPABHHBATH PA3JMYHBIC TOYKH 3PCHUS Ha

mpo0JeMy 1 apryMeHTHPOBATh COOCTBEHHOE MHEHHE, oopMileHHEe pedepaTUBHOTO JOKIaa.
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[Tpunoxenune 1. AHHOTAITHS
paboueii mporpaMMsbl JHCIUTTIIHHEL

AHHOTAIIUSI PABOYEHA ITPOT'PAMMBI JJUCHUATLIAHBI

JucuunmHa (Modyas) «I'e0OpeHANHT TepPUTOPUI (Ha aHTJIMHCKOM S3BIKE)» peann3yeTcs Ha
(baxynbTeTe BOCTOKOBECHNS M COLMATLHO-KOMMYHUKATUBHBIX HayK Kadeapoi KyIbTypsl MUpa U
JIeMOKPATHH.

Lenv oucyunaunsl: HOPMUPOBAHUE Y CTYICHTOB TEOPETUUYECKUX TPECTABICHUN U MPAKTUICCKUX
HABBIKOB 10 CO3/1aHUIO, pa3paboTKe, MIIAHUPOBAHUIO U YIIPABICHHUIO OPEHIOM TEPPUTOPHH.
3aoayu yuebHot oucyuniunol:
1) [TonroroBKa K TBOPYECKOI IEATEILHOCTH B 00JIACTH KOHCTPYHUPOBAHMS UMHUDKA
TEPPUTOPUIL, TOPOIOB MIIK OOBEKTOB IO CO3TAHUIO HH(POPMAIIMOHHBIX TTOBOAOB IS
MIPOJIYKTOB B c(hepe Typuzma
2) MOATrOTOBKA K MPOEKTHOM eATeIHbHOCTH B 001aCTH Pa3padOTKH U pealln3aluy MPOESKTOB
JESTEIbHOCTH TYPUCTCKOTO MPEIIPUSITHS;
3) IOATOTOBKA BHITYCKHUKOB K OPTaHU3AIIOHHO-YIIPABICHUYECKOM 1eATeThHOCTH B 001acTH
Typu3Ma.

JlucuuniuHa HanpasjieHa Ha (OPMUPOBAHUE CIEAYIOIIMX KOMIETEHIIHIA:

I1IK-2 Bnaodenue cnocobHOCMbIO QOPMYIUPOBATb KOHYENYUIO MYPUCTICKO20 NPEeONPUAMUS,
paspabamuieams 3¢ppexmusnyto cmpameuro U GOpMUpo8ams aKMUEHYI0 NOJUMUKY OYEHKU PUCKOS
npeonpusmus mypucmckou uH0yCmpuu

1IK-2.1 [Ipumensem cospemernHvle Memoobl U MeXHOI02UU NPOEKMUPOBAHUS OesIMeNTbHOCU
MYPUCTNCKO20 NPEeONPUAMUSL

1IK-2.2 [Ipumensem cospemenHvle MexHOI02UU OKA3AHUS YCLYe 8 OP2AHU3AYUAX MYPUCTCKOU chepbl,
omeeuaouux mpeooeaHuam nompebumenel no CpOKam, yeHe U ypoeHio Kauecmea 00CIYHCUBAHUSL, d
maxoice mpeboganuam besonacHocmu

B pe3ynbraTe 0CBOCHUS TUCHUTUIHNHBI (M00Y/15) 00YHIArOIIUNCS JOTKCH:

3HaTh: KOHLEMINH TYPUCTCKOTO NMPEANPUATHS, IPUHLIUIIBI pa3paboTKu 3(pPeKTUBHOM cTpaTeruu
1 GOPMHUPOBAHUS AKTUBHOM IMOJIMTUKU OLEHKH PUCKOB MPEANPUATHS TYPUCTCKON HHIYCTPUU Ha
OCHOBE KOHIIETILIMU Ie00pEeHANHIa TEPPUTOPUI

YMeTb: IpUMEHATh COBPEMEHHbBIE METO/Ibl M TEXHOJIOTUU MPOSKTUPOBAHUS EATEITLHOCTH
TYPUCTCKOT'O MPEANPHUITHS; IPUMEHATh COBPEMEHHbIE TEXHOJIOTUU OKa3aHUs YCIIyT B OPraHU3aLUsIX
TYpPUCTCKOH cpepbl, OTBEHAIOUINX TPEOOBAHHUSM MOTPEOUTENEH 10 CPOKaM, IIEHE M YPOBHIO KauecTBa
oOcITy>)KMBaHUS, a TAaKXKe TPEOOBaHMUSIM O€30TTaCHOCTH

BrnaneTs: HaBbIKaMH IPUMEHEHHS] COBPEMEHHBIX METOIOB U TEXHOJIOTUH MPOESKTUPOBAHUS
JESITeIbHOCTH TYPUCTCKOTO MPENNPUATHUS; HABBIKAMH ITPUMEHEHHsI COBPEMEHHBIX TEXHOJIOTHH
OKa3aHMA yCIYT B OpraHU3alusiX TYPUCTCKOH cepbl, OTBeUaIoMX TpeOoBaHUAM OTpeOuTeNeit mo
CpoKaMm, IIEHE ¥ YPOBHIO KaueCcTBa OOCITY)KUBAaHMSI, a TAKKe TPeOOBaHUSAM O€301MaCHOCTH

[To nucuumnue (MoOdyat0) MPEAYCMOTPEHA IPOMEKYTOUHAS aTTeCTallls B JOpME IK3AMEHA .

OOu1ast TPyA0EMKOCTh OCBOCHUS AUCLUUIUINHBI (MOOY/Is1) COCTABISICT 3 3aueTHBIC €MHUIIBI.



